IouIJ. colorful mk}n;e
ndorn the buildings

lues have floral designs,
' patterns and animal mo-
L are sometimes fitted to-
gélher to form large figurative
They are a palchwork of
throughout the city. Even
they're old and faded or
sgmewhat crumbling, or when sec-

have been replaced with

ting colors or patterns, the

k creates an air of cheeri-
foie de vivre,

While wandering through the
city's twisty little streets, I com-
mented to a Portuguese companion
that 1 found the tile-fronted build-
ings absolutely enchanting.

*=They're very practical, really,”
he replied. “They make life much
easier. We don't have to paint.”

‘Moorish Legacy
Paint? Who would want to? The
Portuguese have found such a
!meiy and stylish way to be utili-
tanan. Tiles have been a part of the
Portuguese architectural scene
simce the Moors dominated the
Iberian Peninsula centuries ago.
Today, azulejos are manufactured
with many of the ancient patterns
and with techniques similar to the
ones used years ago.
‘Anna (more formally
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m:en.m traditional rr.'ile bn;:nu-
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3 (91 Rua do Alecrim,
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tile-topped tables, foun-
nters, umbrella stands.
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Sant’Anna ceramic objects are on display in Lisbon shop.

The factory is a family-run oper-
ation employing about 100 artisans.
Quality control is.guarded at every
stage of manufacture. After the
Lliles are pressed into shape and
are checked for
strength by a worker tapping two
tiles together. The faclory re-
sounds with the ceaseless rhythmic
clinking of the tiles being tested.
Perfect tiles are sent off for paint-
ing.

The formulas for glazes are a
guarded company secret. Painters
use a patlern stencil but the work is
done freehand, producing the vari-
ations that keep designs alive and
fascinating. The factory's best
painters are assigned to special
projects such as murals and, most

popularly, name plagues or name
and address plagues. It takes about
two months for special orders Lo be
filled.

Sant’Anna tiles are sold in the
United States by Country Floors, a
nationwide chain of stores that
imports tiles from around the
world. In their agreement with
Country Floors, Sant'Anna is re-
stricted to the sale of only 200 tiles
per customer on certain designs,
and they must be for personal use.

But the price is right. The tiles
cost $1.50 to $6 in Lisbon; in the
United States, $6.50 each and up.
Special-order name plagues usual -
ly have 6 to 10 tiles and cost $30
and up, depending upon size and
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